






University 
admission 

motives (%) 

Real 
motives (%) 

Professional 
motives (%) 

0                     50                  100

4th course, test group 
4th course, control group 

Pa
ra

m
et

er
s 

Values 




	643-647_Page_1
	643-647_Page_2
	643-647_Page_3
	643-647_Page_4
	643-647_Page_5

