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Abstract: The study 1s devoted to the relevance of nternet resources of educational, information and

entertamnment character for the students” audience. The study was aimed at identifying the preferences, goals
and needs of students as implemented in the I-net as well as their attitude to modern media. The results of the

study are presented in this study.
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INTRODUCTION

In the mformation society computers are generally
available to the public at working places, at schools, at
home, etc. In combination with the unlimited access to
any research and educational literature, periodicals,
databases, supplemented by the office equipment, they
become independent infrastructure of all-round
development of the individual. Numerous studies show
that mformation technologies-together with audio-visual
facilittes-create a whole world of behavioral patterns that
surround a person every day at home and at work and
program his/her activities in the increasing
(Femandez et al., 201 5). Young people of the information

scale

soclety are able to use a great amount of information in
order to achieve their social, professional and other goals.
How do modern students realize this chance?

MATERIALS AND METHODS

Our research studied the relevance of Internet
resources of educational, news and entertainment content
in the students’ environment as well as the preferences,
goals and needs of students as realized in the networlk.
We also set the task to find out the alternative sources of
mformation (except the Internet) used by our students. To
solve the problems in 2013-15 we conducted a survey
among the Ist and 2nd year students who study
economics (young men/young women and urban
students/rural students groups). About 100 people
participated 1n the survey. In this study, we present the
results of the research concerning the young men/young

women group). Our studies show that 100% of the
students, regardless of their sex and place of residence,
use the resources of the Internet.

The amount of time spent by owr students in the
Internet per day on average is shown in Fig. 1. On
average, voung men spend m the global network more
time than young women. Thus, 42% of young men and
32% of young women spend 4-5 h a day in the network
(Franceschini and Ferreira, 2012). The time spent on
commurcation i the social networks 1s distributed in the
following way: <1h (35%), about 2 h (25%), about 3 h
(23%), >3 h (15%). About 3% of the respondents do not
communicate in the social networks. 8% of the young
men said they did not communicate in social networks.
There were no such answers among young women
(Fig. 2) concerning the young men/young women group.
Moreover, we may conclude that the students use the
I[-net in order to spend their free tume; to organize
self-education, to satisfy their cogmtive interests; to
perform various learning tasks.
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How relevant for students are the educational
Intemet-resources? Is the search for educational
mformation one of the main motives to use the global
network? Among the online resources that can be used in
the educational process we identify the following ones:
electronic sources provided by the institutions of higher
education, online 1ssues of the leading newspapers and
journals, electronic libraries. According to the results of
our study, 33% of the respondents use electronic libraries,
40% work with online issues of leading newspapers and
journals, 58% surf electronic resources provided by
institutions of higher education. The results of the survey
concerning the young menfyoung women group are
shown in Fig. 3. The use of global information resources
by students m order to solve educational problems 1s
mostly related to the search for ready texts in research,
reports, journals and so on. This is especially typical of
jumior students. The preferences of undergraduates are
more diverse, they are interested in both bibliographic and
full-text databases containing statistical, legal and other
targeted and factual information (Onete et al., 2013). The
question “Does the Internet help m learming” was
answered positively by 84% of male students while 6% of

young women think that it is possible to do without the
global network. What Internet resources are of interest for
students, except the resources used for educational

purposes?

RESULTS AND DISCUSSION

According to the results, 60% of students use the
network to get political information, 45% of them loolk for
spoart information, 50% are interested in the information in
the educational field, 75% of students search for music
and movies 1 the Internet. Total 23% of the total number
of the respondents use the Internet as the source of
games. Young men and women are equally interested in
news, economic problems, games and music.

However, young men are more mterested m sports
than young women (75 vs. 32% ) and games (42 and 14%,
respectively). The fact that from 28-39% of the
respondents who regularly use (according to their
answers ) Internet resources, could not name even a single
specific resource, calls attention (Fig. 4). Tt seems obvious
that the availability and easy accessibility of the required
information n the Intermet makes one refuse from the
search for information m books, journals and other
ordinary sources using only the Internet. Is it true? Our
next task was to determine whether students today use for
educational purposes any sources of mformation other
than the global network. On average, all groups of the
students use textbooks most of all to solve their
educational problems (92% of the respondents). Tt is
necessary to pay attention to the fact that all groups,
regardless of the course, sex and place of residence, use
lecture materials least of all (19% of the respondents, all of
them are girls) (Fig. 5). A great more girls use journal
studys than boys (43 vs. 20%). In general, young women
use non-electronic sources of educational information to
a greater extent than young men. Tt should be noted that
85% of young men preferred not to answer this question
{compared with 35% of girls).

Our study of value-motivational determmants of IT
behavior of future economists, carried mn 2013-2013,
revealed an interesting fact: students of economics are
almost not interested m the participation in economic
recovery. Only from 5-13% of the respondents expressed
their interest, which is on the last but one place on a scale
of their life values (Fig. 6 )(Dobrescu et al., 2015). As far
as students of economics are the object of our current
research we decided to find out if future economist are
nterested in the economic information? T o get information
in the field of economy 73% of the respondents use the
Internet resources. However, 34% of them could not name
any particular resource. The 74% of the students stated
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35% use newspapers. 1t should be noted that young men
and women use the mformation from journals and
newspapers, radio and television more or less equally. But
a lot more girls than boys (79 and 33% respectively) refer
to the academic literature. The fact that many students
cannot name specific resouwrces again draws special
attention (Fig. 7) (Spitzer, 2014).

CONCLUSION

The study conducted shows that at present the
traditional sources of information, such as educational
literature, newspapers, journals along with the active use
of the Internet resources have not lost relevance among
the students. Besides such problems as low nterest in the
lecture materials, poor orientation in the sources of
information, a very large, on average, amount of time
spent i the network have been revealed. Modem
educational institutions that claim to train professionally
competent specialists should strive to create comfortable
information environment that can provide access to high
quality mformation resources. However, it 1s umportant to
understand that the provision of free access to
information resources does not guarantee their effective
use. In this connection it seems relevant to identify and
analyze the main reasons of using the mformation
resources in the student community (Stepanova et al.,
2014 ) The problem of the analysis of the motives of users
1s complex and cannot be fully considered mn the frames
of one study. In the future we plan to expand the sample
of respondents and to continue our work in this direction.
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