




The formation of GRP 
The completion of the budget in the 
form of taxes 
The development of the material base 
of the enterprises 
Creation of new jobs 
Growth of investment activity 
Development of small business 

Regional economy  

Financial and tax policies 
Regulatory support 
Credit policy 
Social security and other 
factors 

 

 
 

Recreation area and tourism region (service providers) 

The satisfaction of the population's needs for 
services 
Improving the quality of life  
The possibility of a job at the enterprises of 
sphere of recreation and tourism 

Regional population (service users) 

Indicators of social and economic efficiency 
Methods for determining the socio-economic efficiency of the sphere of recreation and tourism 
Methods of comparing indicators 
Sources of data for the analysis of socio-economic efficiency 
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Macroeconomic level: 
The share of sphere of recreation and tourism in GDP formation 
The size of payments to the federal budget in the form of taxes 
The amount paid by the payroll. 

Meso-economic level: 

The level of the industry:  
Material capital growth enterprises in the s phere 
of recreation and tourism 
Increase investment in the s phere of recreation 
and tourism 
The dynamics of the creation of new enterprises 
in the s phere of recreation and tourism 

Regional  Level 
The share of recreation and tourism services 
in the formation of GRP  
The number of new jobs created 
Number of established small businesses 
The amount of deductions 
to the regional budget 
Improving the quality of life  

Microeconomic level: 
Assessment of the effectiveness of implemented investment projects 
Increase the profitability of activities 
Improvement of the material base 
Increase in the number of consumers 
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