






 
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  
  

  
  

  
  
  
  
  
  

  
  

  
  
  
  
  
  
  
  
  

  
  
  

Ego involvement  (Sharif and Cantril, 1947). Involvement as the  
level of consumer’s value system engagement at the  
moment of  purchase. 

  

Commitment   (Freedman, Lastovicka and Gardner).  
Involvement as a synonym to commitment between  
customers and brands. 

  

Communication involvement   (Krugman, 1965). Involvement  
as a the amount of connections a person has between  
advertising and his life.  

  

Purchase importance   (Howard and Sheth, 1968).  
Involvement as a degree of importance that product  
has for the customer. 

  

Response involvement  (Houston and Rothschild, 1968).  
Involvement as a mix of cognitive and behavioral  
processes that define the purchase decision. 
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