






Perceived task – 
relevant cues 

Perceived information 
fit – to – task 

 

Perceived affection – 
relevant cues 

Perceived visual 
appeal 

 

Environmental Stimuli (S) 

 
Co- creation experiences (O) 

 

Hedonic value  
 
 

R2=0.336 
 

Social integrative 
value 

R2=0.337 
 
 

Customer learning 
value  

 
 
 

R2=0.528 
 

Intention of 
future 

Participation 
R2=0.559 

 

Response (R) 
 

0.481 

0.183 

0.156 

0.298 

0.321 
0.271 

0.256 

0.369 

0.382 

Control variable  
gender (0.093) 
age (-0.001) 

tenure (0.014) 
product involvement  

(0.289) 













H5 

H6 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

0.284 

0.274 

0.365 

0.385 

0.258 

Perceived task relevant 
cues Perceived 

information fit – to – 
task  

 

Perceived affection – 
relevant cues 

Perceived visual appeal 
 

Environmental Stimuli (S) 
 

Creation experiences (O) 
 

Hedonic value  
 

Social integrative 
value 

 

Customer learning 
value  

 

Intention of future 
Participation  

R2=0.563 

0.501 

0.165 

0.151 

0.317 

Perceived usefulness  
 

0.183 

0.408 

0.076 

Response (R) 
 

Control variable  
gender (0.093) 
age (-0.001) 

tenure (0.019) 
product involvement (0.266) 

 

H1c 

Perceived task – 
relevant cues perceived 

information fit – to – 
task  

Perceived affection – 
relevant cues 

perceived visual appeal 
 

Environmental Stimuli (S) 
 

Co- creation experiences (O) 
 

Perceived task – 
relevant cues perceived 

information fit – to – 
task  

 

Perceived task – 
relevant cues perceived 

information fit – to – 
task  

Perceived task – 
relevant cues perceived 

information fit – to – 
task  

Control variable  
Gender; age 

tenure 
product involvement  

 

Intention of future  
participation  

 

Response (R) 
 

H1a 

H1b 

H3a 
H2a 

H2b 

H2c 

H4 

H3c 

H3b 
H5 

H6 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

0.284 

0.274
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